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only necessary to communicate, but to establish a dialogue between governments and citizens.
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Public Service Advertising (PSA) is still predominantly built as a unidirectional O m p O S Itl O n I n u I C
top-down stream of messages = " u
= without empowering citizens and communities to participate and enhance their own and S e rVI C e Ad Ve rtl S I n g

1. Introduction

collective benefits,
= without extending transparency and openness,

= without personalising services for individual users.
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A New cloud-based framework for innovation in PSA that will follow a semantic strategy,
taking into account the different challenges in a multi-domain and multilingual context, aiming to: » Daniel Pop: Institute e-Austria, Timisoara, Romania
= Unlock the positive network effect of Linked Open Government Data (LOGD) by boosting the » Gloria Conesa: IDI Eikon, Valencia, Spain
automated discovery and composition of services for PSA. » Alejandro Echeverria: IDI Eikon, Valencia, Spain
» Enhance PSA effectiveness and increase citizens engagement through service personalisa-
tion and rely on feedback measurement to improve the quality of the service in a loop process. Contact Details: info@idieikon.com

2. LOGD Approach 3. Technological Challenge

JVSs(eET )l Provide a way to discover new public ALEROGEUERZER To evolve from a relational content model and static publishing framework towards

services citizen-oriented orchestrated by automated a high-performance Dynamic Semantic Publishing framework, enabling the publication of automated
discovery and annotation-powered composition of metadata-driven discovered information and composition for PSA,
PSA services.

Linked Open Government Data

The architecture:

Knowing who we communicate

LOGD, as an enabler for e-Government Mechanisms to seek and PSA content curation, with, where and when, it's key to
transformation and a goldmine of map the relationships transformation, publica- deliver an effective PSA aligned
between discovered data tion and distribution into Presentation across the with the end user real needs,
unrealised economic potential, Advanced data using a Linked Data different and engaging different channels with putting citizens in the centre of
harvesting mechanisms. approach. formats. a multi-device strategy. their own service delivery.

can respond to these challenges.
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Users behaviour, comments and reactions
in social networks can be captured and
processed to enrich the system itself and
provide analytics for decision making.

4. Personalisation

G nilEUGIIl of open assets, Public Sector Information (PSI) coming from public

[and private] repositories.

PARETGISI dynamically select and distribute personalised

public information for reaching your audience in real-time through ~—m—
advanced face recognition and image analysis techniques.

5. Conclusion

* Innovative ways to produce, discover, mix and re-use different service
components and create new public services through pooling and

RSV ] [RSTT VWAL \VET (ST ol Open, flexible and personalised information delivered in sharinglofiesetiiceslarelstillimissing:

real-time through a distributed network of Points of Display in a multi-channel strategy.

= An ontology-based architectural approach will allow other
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second screens, to provide an enhanced and significantly higher quality user experience. offalgieategbieadtlinjpublicevicesideliverviandnavisation:




